ESCAPADE PICTURES brand identity

RICCARDO CASTIGLIA



The brand identity for Escapacde Pictures is inspired by both major productions
and, above all, indepencdent ones—spaces where creativity flows freely and takes
center stage. The logo, distinctive yet simple, incorporates the initial "E" of
Escapade, integrating a stylized door within it. This door is further explored in the
visual identity through the representation of three doors, a concept rich in
symbolic meaning. Since ancient times, the humber three has evoked notions of
mystery, choice, courage, and patience—essential cualities in the creation of
compelling stories and films. This graphic solution, designed to complement the
primary logo, offers a modular andl versatile system for brand representation.
Whether in digital or physical applications, it allows for diverse design
opportunities, reinforcing the identity of Escapacle Pictures across various
platforms.
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